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* Obesity Is global health problem.
Weight gain happens rapidly during
young adulthood.

= Social media provides an
opportunity to engage with young
adults to make healthy choices.

 To understand how young adults,
especially Aboriginal young adults
use social media and how they
engage with health-related
Information.

« To Improve the effectiveness
of strategies using social media to
motivate, engage and retain
young adults, especially Aboriginal
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young adults, In Interventions to

reduce the risk of obesity.
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adults.

Communicating Health has 4 phases.
Phase 1 Is mixed-methods; online
conversations will inform a survey that
will define segments.

Phase 2 uses co-creation workshops via social
where young adults and public health  healthy
practitioners work together to make segments for young Australian adults.
nealthy eating messages.

Phase 3 evaluates these messages In
a real-world setting.

benefits.

future
develop tools for using social media
use by stakeholders and the

strategies and to

The outcomes will include a rich
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Phase 4 will translate the findings
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