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Who is learning about “clean eating” diets or

learning from nutrition professionals on social media?
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STUDY OBJECTIVES

= To explore the characteristics of individuals using social media to
learn about nutrition-related topics.

Dietitians
Association
of Australia

=To compare and contrast these characteristics between two

distinct topics: 1) learning about clean-eating or detox diets MONASH
(CEDD) and 2) from nutrition professionals (NP). . M;I @ University
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RESULTS

= n=1005 learners from 70 countries
completed the survey; mean age was 50
years (SD 15).

= CEDD information-seeking was
negatively associated with trusting
information from healthcare
professionals OR 0.64 (95%Cl 0.52 to
0.79).

= CEDD information-seeking was
positively associated with trusting social
media posts by friends OR 1.3 (95%CI
1.02 to 1.71), and reading social media
posts of strangers more than friends OR
1.34 (95%Cl 1.09 to 1.66).

= Information-seeking from a NP was
negatively associated with trusting media
OR 0.70 (95%Cl 0.56 to 0.90) and age.

= Information-seeking from a NP was
positively associated with use of the
social media channels: Facebook,
Pinterest, Google and YouTube, as well
as frusting bloggers (OR1.28 (95%Cl
1.05 to 1.57).

Table 1:Multivariable logistic regression
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RUST-MEDIA

OR
0.970
1.320
2420
1.630
1.850
1.240

1.160

1.340

0.640

95% CI
(0.95,0.98)
(1.02,1.71)
(1.36, 431)
(1,08, 2.5)
(1:21,2.83)
(1.01,152)

(0.99, 1.37)

(1.09, 1.66)
(0.52,0.79)

Clean-Eating or Detox Diets

P value
<0.001
0.035
0.003
0.026
0.005
0.038

0.076

0.006

<0.001

*Trust - do you trust information posted on social media by friends?

**SM- whether they used social media channels Facebook, Pinterest, Google or YouTube

CONCLUSION

Nutrition Professionals

OR
0.97

1.96
1.54
241
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(1.05,157)
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(1, 244)

(0.56,0.9)

P value
<0.001

0.011
0.041
<0.001
0.015

0.084
0.05

0.004
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= There were differences between people accessing information about clean-eating or detox diets or from
nutrition professionals, including trusting various information sources and social media user profiles.

= Nutrition professionals should try to understand the different user profiles to ensure public health
nutrition messages are effectively targeted.
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