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WHY visual communication?

WHAT can be communicated visually?

HOW can you do this?
 Including a fun activity

Poster & Infographic competition



It matters!



It’s better

https://piktochart.com/blog/use-infographics-for-branding/



 Have you ever provided information that no-one seems to read?

 How about explaining concepts that people just don’t seem to get?

 Or had someone ask questions which were clearly answered if only they read 
through the text?

 Why does this happen?
 Because people are overloaded with information
 They want to consume the important information quickly
 People skim text and often miss key pieces of information
 Concepts need to be clear, simple and logically explained



 Visual representations are 30x more likely to be 
read than a text article

 People following instructions with illustrations do 

323% better than those without.

 Visual communication is flexible and shareable. 
Print it, embed it, email it, share it on social media.

Still need convincing?

http://reasondigital.com/advice-and-training/10-reasons-to-use-infographics/



Traditional forms of communication (large slabs of text) are no longer 
cutting it, we need to innovate and find new ways to engage our 
stakeholders.



Let’s brainstorm



can you present visually?

• Reports
• Presentations
• Diagrams
• Posters
• Handouts
• Teaching materials
• Instructions
• Procedure manuals
• Invitations
• Data
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Handouts Timelines



Reports Instructions



Posters



Posters



Get creative!



 You don’t have to be a graphic designer! (and everyone’s a little bit creative!)

 Give yourself permission to play, experiment and try it out

 Look for inspiration and follow best practice/design principles



 Set your page size: A3, A0 etc

 Choose landscape or portrait

 Add and edit images
 In PowerPoint you can crop, remove backgrounds, alter colours etc

 Use Shapes or SmartArt to create your own images, flowcharts etc
 Help adding and editing SmartArt

 Step back and get someone with ‘fresh eyes’ to look at the design

 Save file as PDF (or JPG depending on printer requirements

https://support.office.com/en-us/article/Add-or-edit-a-SmartArt-graphic-f74769c2-0d29-43e4-ae80-3e50ae14eda7


 Canva is a great (and free) online design program

 Start with a blank canvas so you can set a custom size, or search their templates

 Use the images provided (some cost $), or upload your own

 Utilise some of the great tutorials provided on design elements and program 
usage:
 Lynda tutorial: https://goo.gl/q1F48o
 https://www.canva.com/create/infographics/
 https://designschool.canva.com/tutorials/introduction-infographics/
 https://designschool.canva.com/blog/create-amazing-infographics/

https://goo.gl/q1F48o
https://www.canva.com/create/infographics/
https://designschool.canva.com/tutorials/introduction-infographics/
https://designschool.canva.com/blog/create-amazing-infographics/


 There are many more free design websites available to try out, such as:
 Piktochart
 Easel.ly
 Google charts (for data)
 Venngage
 Visme
 Gravit (advanced)
 Powtoon (for animations)
 More: http://www.jeffbullas.com/2015/08/20/20-cool-tools-creating-

infographics/

http://www.jeffbullas.com/2015/08/20/20-cool-tools-creating-infographics/


 Pay attention to copyright! © 

 How to find copyright free (creative commons) images?
 Use Pixabay and other CC websites
 Use CC Search website
 Use Google image search. Under tools>usage rights you can filter by licence
 Always check type of licence and if it requires attribution

 Images with a checkerboard background have a transparent background
 These must be PNG not JPG files

 Size and quality: 
 Printing should use around 300 dpi. Online only needs 72 dpi.
 Increasing an image’s size will lead to pixilation! But you can always make images smaller. 

http://creativecommons.org.au/
https://pixabay.com/
https://search.creativecommons.org/


 Open Clip Art Library (CC0 public domain)

 Wikimedia Commons

 Wikiart Visual Art Encylopedia

 Flickr Commons

 StockSnap.io

 Stock.XCHNG (free stock photos for non-
commercial use)

 Startup Stock Photos (all images free)

 Unsplash (Free high res photos on Creative 
Commons 0 (Zero) licence - public domain)

 Gratisography (all images free to use in 
educational or commercial contexts and 
products)

 Kaboompics

 Life of Pix (free high resolution photos 
under Creative Commons 0 (Zero) licence -
public domain.)

 Pexels

 Picture Australia

 Museum Victoria

 CSIRO Science Image (all images CC-BY, 
Creative Commons, attribution only)

 State Library of NSW

 Powerhouse Museum

 Australian War Memorial

 MORE!: http://blog.visme.co/free-design-
resources/

http://openclipart.org/
http://commons.wikimedia.org/wiki/Main_Page
http://www.wikiart.org/
http://www.flickr.com/commons
https://stocksnap.io/
https://stocksnap.io/
http://startupstockphotos.com/
https://unsplash.com/
http://creativecommons.org/about/cc0
http://www.gratisography.com/
http://kaboompics.com/
http://www.lifeofpix.com/gallery/
http://creativecommons.org/about/cc0
https://www.pexels.com/
http://www.pictureaustralia.org/index.html
http://museumvictoria.com.au/
http://scienceimage.csiro.au/
http://www.flickr.com/photos/statelibraryofnsw/
http://www.flickr.com/photos/powerhouse_museum/
http://www.flickr.com/photos/australian-war-memorial/
http://blog.visme.co/free-design-resources/


White space
 Make it easy to scan! Chunk info, use headings and dot points

Colour 
 Keep it simple (e.g. three colours max, with different shades)
 Think about contrast, readability and printability

Fonts
 Be consistent, use bold and italics

Style
 Use the same style of images and other design elements

Balance
 Between text and images. Think about your audience, tone, and make every word count



1. Read the provided text on Killer Whales

2. In groups, use the skills discussed in this session to 
improve on the communication of that text. Think:
a) Who is your audience?
b) What are the key points you want them to take away?
c) How could you make this information easier to consume? 
d) What visual aids could you include?

3. Design your new version on the butchers paper

4. Share and discuss – are others able to identify your key 
points?



Note: This is only one possible 
example of how this text could be 
presented visually



2017 PRM Conference



 Part of the 2017 PRM Conference

 Consider conference theme when choosing a topic:

 Guidelines to be circulated shortly will full details and entry requirements

 Submissions close Friday, 1 September (Title & Description) and final 
poster/infographic in electronic form by Friday, 22 September

 See handout for poster design tips (applicable to Infographics also!)

 Check out the Library’s Research and Learning Online page on Poster Presentation 
and Design: 
 https://www.monash.edu/rlo/assignment-samples/assignment-types/poster-

presentation/designing-the-poster

Connect & Collaborate: 
Working together innovatively

https://www.monash.edu/rlo/assignment-samples/assignment-types/poster-presentation/designing-the-poster
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